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Objectives:

« Rounder view of different
ways people volunteer

* How volunteering fits into
people’s lives

« The experience of the
“Volunteer Journey”

« Impact of volunteering on
volunteers

 How to better engage
volunteers



* Over 65's are least likely to have volunteered in the last year?
* 8n 10 people give time in their own neighbourhood?

« Employer volunteering is on the rise?

« Employability ranks highest amongst a range of benefits
volunteers feel they get out of volunteering?




Over 65’s more likely to have
volunteered recently

Least likely 25-34yrs
9% of adult population accounts for

51% of all volunteering hours

How do we break down barriers to
encourage those from lower socio-
economic groups to volunteer

How do we encourage more regular
volunteering

How do we widen the pool of
volunteers — more diversity

people taking part in this
survey have volunteered
through a group, club or
organisation at some
point in their lves.
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Those who give time
most commonly
move in and out

. of volunteering
throughout
. their lives.

Of those surveyed,
those who are both
consistently and heavily
involved over their
lifetime are a minority.

Those from lower socio-economic

(C2DE) are less likely to
have volunteered recently than

those from higher socio-economic

groups (ABCT).




| wanted to improve things/
help people

| had spare ime todo it

The group/club/organisation
was really important to me

The cause was really
important to me

Someone asked me
to give help

| telt there was a need
IN My community

| thought it would give me a
chance touse my e:-:ist}ng skills

| wanted to meet people/
make friends

| thought it would give mea
chance tolearn new skills
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» 39% volunteered at events 81 o

- Women less involved in a §f£’,;‘f‘;°§,’;€“;‘j,:e"’ ke
representive role  cfmnramyar:
» 42% of recent vols with main iy
organisation for 5 years — but its ; and offfing
: : activities (57%).
leisure related
» Alongside others (Nohruues
* 23% one off i e
: a3t i volunteer
: aspartof
» How to turn one off volunteers into ok élmfr
regl'”ar their own lifestyles, : dipinand

: outof

: values and priorities. T
: i activities.

- Keep engaged (younger volunteers) —
lifetime journey

M Volunteer Centre
Sutton

10% of volunteers

give time through

i Mostvolunteers give
: time to civil society
i organisations

677

but a significant

mlnonty volunteer for
: publicsector organisations.

17%




Enjoyment ranks highest

among a range of benefits - :
that volunteers feel report haV'ng

they get out of - negative experiences.
volunteering. :

A sense of connection

. The most common negative

. experiences include too much

 Feeling part of something  time being taken up, being out

: - of pocket and being pressured
* Enjoyment . todomore. 5
- Personal sense of achievement The age groups most

* Helped their mental health likely to agree that

of volunteers feel they their volunteering

makeadifference helped them feel
: Eng'oyment XGRSO\ troven theirvolunteerng Ies«fi:glated are

b u — most commonly to an

a feeling of satisfaction of individual’s fife. 18-24 year-olds
having helped someone @ ® (77%) and 25-34
year olds (767%).

Volunteer Centre

Sutton




The majority of Among recent volunteers
: unlikely to continue

: | S
Volunteer Retention [eiassss e sl

. . common reason given 3
hklely to c?ntunue : changing circumstances.
Volunteers who feel pressurec volunteering ;
more or that too much of their time over the next ' The factors

is taken up are less likely to carry 12 months. particularly

on volunteerlng. strongly

- associated

- with recent

- volunteers

. continuing to

- volunteer include:

enjoyment, making a difference,

- not feeling pressured and not having
- too much of their time taken up.

W Volunteer Centre
Sutton




Among those interested in giving time over the next 12 months, a higher
proportion are interested in dipping in and out of activities or getting

Engaging Volunteers [Fimmm st

for the future 530/0 300/0

Gmn timeona
Dipin and out of activities regular basis

R ® °
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Among those interested in future ways of getting involved,
thosewhich appeal most are:

52% 08 aay,

Opportunities to make Opportunities to combine Small group discussion on 3 key challenges

use of Fexisting skills or volunteering with existing
experience hobbies or interests

W Volunteer Centre

Sutton






vo LU NTEER O ggree th’:nbg:tct:ould 8 hBF |o
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Section 5 explores in detail the expenence of recent volunteers . Keyaspectsof the
across the volunteer journey, focusing on their main organisation. i | volunteer experience

; X : ; : i most strongly associated
It looks at how their experience varies by different types of volunteers : | Nath satisfcrion dickade
and volunteering, and whether and how volunteers experiencesare . - feelings of support,

meeting their needs and expectations. recognition and belonging.

i Whilst overall perceptions are very
rositive, some volunteers tend to have
¢ less POSItNE views about some aspects

of their experience, including younger
1 Vol RS RN RN - Public sector volunteers are twice as
i those volunteenng through employers

 and public sector volunteers. : ||ke|y to agree that their volunteerin

: - is ‘too structured or formalised’ than

- civil society volunteers.

say they are very or Falrly ;
satished with their volunteenng

say they have alrea
d J\elr

would recommen - volunteers feel their
volunteenng toafriend volunteennE 3 becommg
or family member. - too much like pald work.

Volunteer Centre

Sutton




 Culture of respect and trust

 Feeling of being well
supported

« Recognition and belonging

« Could be better organised
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N bureaucracy
N time

N like paid work

 Younger & disabled volunteers
 Public sector volunteering




WHAT MIGHT A QUALITY EXPERIENCE
LOOK LIKE?




\%

WHAT HAVE WE LEARNED
ABOUTWHAT A QUALITY
VOLUNTEEREXPERIENCE
LOOKS LIKE?

The research suggests a number of key features that make up a quality
experience for volunteers. Different journeys and context mean that
some of these elements will be more relevant than others.

© 6 O

Inclusive Connected Voluntary
Itis welcoming and It gives people asense of It is the volunteer who has
accessible to all connection to others, a cause freely chosentodo it
and/or an organisation
Flexible Balanced Meaningful
It takes into zccount how Itdoesn't overburden It resonateswith paople’s
peoplewho volunteer can those whovolurzeerwith lives, interests and priorities
e their ime and fits around UNNECEsSary processes
ir ircusmstances
[t makes a positive difference It prowides enjoyment and
people feel pood sbout what
they are doing

Volunteer Centre

Sutton

i Across these different features, our overall :
: conclusion is that, at its best, volunteering
 is ime well spent. It is positive thatmost
: people whovolunteer seem to agree,and
: more can be done to reassure potential
: volunteers that their time will be well spent. :

A quality volunteer
experience IS...

time well spent




* A need for more flexible volunteering

* More short-term and one-off opportunities
_ess dependence on regular volunteers
Developing more meaningful opportunities
Developing more FUN opportunities
Promoting volunteering as fun and enjoyable




e Summary report



https://www.ncvo.org.uk/policy-and-research/volunteering-policy/research/time-well-spent
https://www.ncvo.org.uk/images/documents/policy_and_research/volunteering/Volunteer-experience_Summary.pdf

0 vcsutton.org.uk
M 020 8661 5900

9 hello@vcsutton.org.uk

0 /VolunteerCentreSutton

0 vcsuttoni

volunteercentresutton

0 31 West St, Sutton SM1 1S

We're the go-to people for volunteering ’
\V4
in the London Borough of Sutton Rl <




